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Digital Success - Part of ISHIR

AI Search Optimization
Checklist

A practical, lead-focused review for businesses that want their expertise to
be found, trusted, and cited in AI-powered search experiences.

WHAT THIS COVERS

Strategy and buyer questions • Direct-answer content • Expertise and proof

Technical SEO • Structured data • AI citations • Measurement

Conversion paths • 30-day action plan

AI search is changing how people research services, products, and solutions. Potential
customers may discover your business through Google AI Overviews, ChatGPT,

Perplexity, Bing Copilot, traditional search, reviews, or referrals.

Use this checklist to strengthen the information signals that help people and
AI-powered search experiences understand, trust, and reference your business.

Need help putting this into action?

Digital Success helps businesses improve AI search visibility, SEO, useful content,
conversion journeys, and performance reporting.
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1. AI Search Strategy
Start with the buyer questions, business goals, and priority pages that deserve focused improvement.

□  Define the services, industries, and locations that create the most business value
□  List the real questions buyers ask before they contact your team
□  Include comparison, cost, implementation, local, and problem-solving questions
□  Prioritize questions that can introduce qualified prospects to your expertise
□  Map each high-value question to one definitive website page
□  Identify pages that compete with one another or answer the same question poorly
□  Choose one relevant conversion action for each priority resource
□  Document the pages, owners, and target completion dates for the first improvements

Planning note: Use sales-call questions, Search Console queries, and on-site search data to identify the
questions that matter most.

2. Direct-Answer Content
Make every important page easy for visitors to scan and easy for systems to interpret accurately.

□  Open each priority page with a concise answer to the main customer question
□  Use question-based headings that match natural buyer language
□  Write answer paragraphs that make sense even when read out of page context
□  State the conclusion before adding background or supporting detail
□  Use short paragraphs, bullets, and tables where they make the answer clearer
□  Remove vague language such as “this approach” when a specific term is clearer
□  Add a relevant next step after the reader has received useful value
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3. Expertise and Trust
Give readers evidence that the information comes from a business with real experience and
accountable expertise.

□  Add a real author name and a useful author bio to important articles
□  Explain why the author or reviewer is qualified to discuss the topic
□  Use original examples, methods, screenshots, templates, or project lessons
□  Support significant factual claims with reliable, current sources
□  Distinguish proven facts from opinions, estimates, and recommendations
□  Explain important limitations, conditions, and tradeoffs honestly
□  Use client results only with permission and enough context to understand them
□  Refresh information that depends on changing tools, pricing, regulations, or trends

Trust check: A strong page provides specific help that a generic competitor could not easily reproduce.

4. Brand Consistency and Authority
Make it easy to connect your website, brand profiles, local presence, and third-party references to the
same business.

□  Keep your business name, website, phone number, and address consistent
□  Review service categories, leadership details, and social-profile links
□  Claim and maintain relevant local, industry, and professional profiles
□  Encourage genuine customer reviews and reply professionally
□  Earn relevant mentions through useful tools, research, partnerships, and expert commentary
□  Avoid low-quality placements created only to inflate link or citation counts
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5. Technical SEO Foundations
AI visibility is stronger when your important pages are accessible, consistent, fast, and clearly
connected.

□  Confirm that priority pages return a successful status code and are indexable
□  Review robots directives, XML sitemaps, canonicals, redirects, and duplicate pages
□  Fix broken internal links and add links to important orphaned pages
□  Use clear, accurate title tags, headings, and page descriptions
□  Make essential copy available as text, not only inside images or scripts
□  Improve mobile usability, readability, and page-load speed
□  Use one preferred URL for each substantially similar page
□  Test forms, phone links, booking tools, and thank-you page journeys

Technical reference: Review Google Search Console regularly for indexing, page-experience, and query-level
insights.

6. Structured Data and Internal Links
Clarify what each page represents, then connect related information in a useful website journey.

□  Add organization, local business, service, article, FAQ, product, review, video, or breadcrumb
markup where relevant
□  Ensure structured data matches visible information on the page
□  Validate structured data and correct warnings that affect eligible content
□  Link from broad guides to detailed resources and relevant service pages
□  Use descriptive anchor text that tells visitors what they will find
□  Link case studies, tools, comparison pages, and FAQs to related conversion pages
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7. Citation-Worthy Resources
Build pages that help decision-makers evaluate a solution, not only pages designed to attract traffic.

□  Publish useful checklists, templates, scorecards, calculators, and planning guides
□  Create honest comparison pages for buyers evaluating their options
□  Write cost guides and implementation plans that explain meaningful variables
□  Turn recurring sales questions into blogs, videos, FAQs, or downloadable resources
□  Use tables when the real answer is a clear comparison
□  Cover related people, services, tools, locations, and outcomes to build complete context
□  Offer an appropriate downloadable resource that supports the page topic
□  Review whether each resource solves a real research problem before publishing

Resource idea: Pair each high-value guide with a simple PDF worksheet or checklist that readers can share
internally.

8. Conversion Paths
A useful citation or visit matters most when it gives a qualified prospect a clear way to continue.

□  Use a clear, specific call to action on priority articles and service pages
□  Match the CTA to the buyer’s stage, such as an audit, consultation, demo, or template
□  Keep conversion forms short and make the requested next step clear
□  Show useful proof near conversion points, including reviews, results, or relevant experience
□  Track only successful submissions, completed bookings, and meaningful lead actions
□  Review landing-page performance by lead quality, not only sessions or clicks
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Your 30-Day AI Search Optimization Action Plan

Week 1
Choose five priority buyer questions. Audit the pages that answer them
and fix urgent crawlability or indexing issues.

Week 2
Improve direct answers, headings, authorship, evidence, and internal links
on those priority pages.

Week 3
Create one original checklist, template, scorecard, comparison guide, or
tool for a high-intent topic.

Week 4
Set a measurement baseline, review AI referrals and conversion paths, and
schedule the next content refresh.

Need an Expert Review?

Digital Success can review the content, technical SEO, brand signals, and
conversion paths that affect how prospective customers find and trust your

business in search and AI-generated answers.

Get Your Free AI Search Visibility Audit
www.digitalsuccess.us/get-in-touch.html



